INSURANCE

Go for video-based KYC to buy your policy

Irdai’s green signal to
video-based KYC for
insurers will facilitate
remote and convenient
onboarding of customers
in the Covid-19 situation

SAIKAT NEOGI

IN ORDER TO make the compliance
processes of onboarding easierand reduce
the paperwork, the insurance regulator
hasadvisedallinsurance companiestouse
video-based identification process (VBIP)
fortheknowyour customer(KYC) process.
Insurance companieswill have to develop
theirownappandappoint peopletodolive
VBIP for the establishment, continuation
and verification of an account based rela-
tionship with the customer.

In fact, many banks and non-banking
financial companies have rolled out video
KYC after Reserve Bank of India (RBI) had
allowed them in January this year to com-
plete full KYC of a customerin this way.

How will it work?

The Insurance Regulatory and Devel-
opment Authority of India (Irdai) ina cir-
cular has said that the authorised person
of the insurance company doing the VBIP
for KYC will have to record the video and
take photographs of the customer present
for identification and obtain the identifi-
cation information through Aadhaar.The

livelocation of the customerorgeotagging
will be captured to ensure that the cus-
tomer is physically present in India. The
authorised person of the insurance com-
pany will have to ensure that the video is
clearand the customerin the video s eas-
ily recognisable and the face will not be
covered inany manner.

The insurer will have to ensure that
photographofthe customerand theiden-
tification details in the Aadhaar match
with the customer undertaking the VBIP
and the details provided by him.Also, the
authorised person or the insurerwill have
toensure that the questions asked during
video interactions are varied in order to
establish that the interactions are real-
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time and not pre-recorded.

General Insurance, says video-based KYC
forinsurerswill facilitate remoteand con-
venient onboarding of the customers, a
necessity in the Covid-19 situation. “This
shall mean a completely digitised and
seamless customer journey. Insurers will
be able to reduce operational costs while
improving thereach, penetration,and effi-

ciencyin theirservice industry, he says.

Safety and security aspects
Insurers will have to ensure that the
video recording has the date and time
stamp and is stored in a safe and secure
manner as per the Prevention of Money

LaunderingAct.To ensure security,robust-
ness and end-to-end encryption, the
insurersshall carry out software and secu-
rityauditand validation of the VBIPappli-
cation before rolling it out.

Insurers will have to trigger the audio-
visual interaction and it cannot be out-
sourced to third-party service providers.
The VBIP process shall be operated by
authorised personsspecifically trained for
this purposeand theactivitylogalongwith
the credentials of the official performing
theVBIPwill have to be preserved.

Easier compliance norms

Last month, Irdaiallowed alllifeinsur-
ance companies toget customers’consent
without requiring a wet signature on the
hard copy of the proposal form till Decem-
berthisyear.With therisein Covid-19 pan-
demic, the filling-in of the physical pro-
posal form, obtaining wet signatures on
them and subsequent movement of such
physical papersare severely affected.

The completed proposal form can be
senttothecustomer’s registered e-mail ID
ormobilenumberin the form of an e-mail
oramessagewithalink.If the prospective
customer wishes to consent, then he can
click the confirmation link or validate the
one-time password. Insurers will have to
carry out pre-verification calls in respect
of allsuch proposals.

Irdai has also allowed life insurers to
issue electronic or e-policies to the cus-
tomers on their email IDs during the cur-
rent financial year to address the difficul-
ties faced by the companiesin printingand
dispatch of policy documents.
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